TESOL 2008, New York
Thursday, April 3 - 10:30 - 12:15


Colloquium: Achieving Personal Fulfillment 
Through Career Transitions

· 10:30-10:40 – Overview, Mary March, Instructor, University of Washington

· 10:40-11:00 – Writing, Daphne Mackey, Author/Instructor, University of Washington

· 11:00-11:20 – Editing, Jenny Bixby, Editor, Bixby Editorial Services

· 11:20-11:40 – Consulting, Joe McVeigh, Independent Consultant

· 11:40-12:00 – Working Abroad, Nancy Ackles, Instructor/Teacher Trainer

· 12:00-12:15 – Group discussions

________________________________________________________

Overview
Mary March


memarch@u.washington.edu
________________________________________________________
Writing
Daphne Mackey


dmackey@u.washington.edu
· Is writing right for you?

· ESL/EFL textbook market



· Types of writing jobs



· How do you get started?



· Advantages of self-employment



· The present value of money



· Writing
Writing Resources

Byrd, P. (Ed.). (1995). Materials writer's guide. Boston: Heinle & Heinle.

Elbow, P. (1998). Writing with power: Techniques for mastering the writing process (new ed.). Oxford: Oxford University Press.

Folio. The newsletter of the Materials Development Association. A benefit of membership. Back issues available for a fee from www.matsda.org.uk.

Stafford-Yilmaz, L. (Ed.). (2005). Negotiating ESL/ELT publishing contracts. Alexandria, VA: TESOL.

Strunk, W., Jr. & White, E. B. (2000). The elements of style (4th ed.). Needham Heights, MA: Allyn & Bacon.

Tomlinson, B. (Ed.). (1998). Materials development in language teaching. Cambridge, Cambridge University Press.

Williams, J. M. (1995). Style: Toward clarity and grace. Chicago: University of Chicago Press.

________________________________________________________

Editing
Jenny Bixby


jennybixby@sbcglobal.net

· Editing builds on your expertise.

· What does a freelance editor do?

· Is freelancing right for you?

· Advantages and disadvantages

· Compensation

· How to get started

· How to find work

Editing Resources

The Chicago Manual of Style. 15th ed. Chicago: University of Chicago Press, 2000. 

Copyediting: Because Language Matters. (a bimonthly newsletter) Phoenix, AZ: McMurry.

Einsohn, Amy. The Copyeditor's Handbook: A Guide for Book Publishing and Corporate Communications.  Berkeley, CA: University of California Press, 2006.

Merriam-Webster’s Collegiate Dictionary. 11th ed.  Springfield, MA: Merriam-Webster, 2003.

Merriam-Webster’s Manual for Writers and Editors. Springfield, MA: Merriam-Webster, 1998.

Strunk, W., Jr., E.B. White, and Roger Angell.  The Elements of Style.  4th ed. Needham Heights, MA: Allyn & Bacon, 2000.

Sullivan, K. D., and Merilee Eggleston, The McGraw-Hill Desk Reference for Editors, Writers, and Proofreaders. New York: McGraw-Hill Companies, 2006.

TESOL Materials Writers Interest Section newsletter. Published electronically as a benefit of membership in TESOL and  the  MWIS. Back issues available free online with membership.

________________________________________________________

Consulting
Joe McVeigh


joe@joemcveigh.org

www.joemcveigh.org

· What is a consultant?

· How did you get into it?

· How does it work?

· What types of consulting are available to ESL professionals?

· Can you really make a lot of money in consulting?

· How do you handle the business end of things?

· What are the rewards of consulting?

· What are the challenges of consulting?

Consulting 

Bellman, G. & Bellamn, G. (2001). The consultant's calling: Bringing who you are to what you do (2nd ed.). San Francisco: Jossey-Bass.

Biech, E. (1999). The business of consulting: the basics and beyond. San Francisco: Jossey-Bass/Pfieffer.

Biech, E. (2001). The consultant's quick start guide: An action plan for your first year in business. San Francisco: Jossey-Bass/Pfieffer.

Biech, E. & Swindling, L. B. (2000). The consultant's legal guide. San Francisco: Jossey-Bass/Pfeiffer.

Block, P. (2001). Flawless consulting: a guide to getting your expertise used (2nd ed.). San Francisco: Jossey-Bass/Pfeiffer.

Training 

Lucas, R. W. (2003). The creative training idea book: Inspired tips and techniques for engaging and effective learning. New York: AMACOM.

Biech, E. (2005). Training for dummies. Hoboken, NJ: Wiley.

Silberman, M. (assisted by Auerbach, C.). (1998). Active training: A handbook of techniques, designs, case examples, and tips (2nd ed.). San Francisco: Jossey-Bass/Pfeiffer.

Thiagarajan, S. (2005). Thiagi’s interactive lectures. Alexandria, VA: ASTD Press.

Facilitating 

Butler, A. S. (1996). TeamThink: 72 ways to make good, smart, quick decisions in any meeting. New York: McGraw-Hill.

Campbell, S., & Liteman, M. (with Sugar, S.). (2003). Retreats that work: Designing and conducting effective offsites for groups and organizations. San Francisco: Jossey-Bass/Pfeiffer.

Putz, G. B. (2002). Facilitation skills: Helping groups make decisions (2nd ed.). Bountiful, UT: Deep Space Technology Company.

Pricing and contracts 

Booher, D. (2003). From contact to contract. Chicago: Dearborn.

Kirsch, J. (2007). Kirsch's handbook of publishing law (2nd ed.). Los Angeles: Silman-James Press.

Lewis, L. (2000). What to charge: Pricing strategies for freelancers and consultants. Putnam Valley, NY: Alethia Publications.

McQuown, J. H. (2004). Inc. yourself: How to profit by setting up your own corporation (10th ed.). Franklin Lakes, NJ: Career Press.

Shenson, H. L. (1990). The contract and fee-setting guide for consultants and professionals. San Francisco, CA: Wiley.

Stafford-Yilmaz, L. (Ed.). (2005). Negotiating ESL/ELT publishing contracts. Alexandria, VA: TESOL.

Marketing and building a client base

Biech, E. (2003). Marketing your consulting services. San Francisco: Pfeiffer.

Crandall, R. (1998). 1001 ways to market your services even if you hate to sell. Lincolnwood, IL: Contemporary Books.

Crandall, R. (2003). Marketing your services – for people who hate to sell. New York: McGraw-Hill.

Web site design

Krug, S. (2005). Don't make me think: A common sense approach to web usability (2nd Ed.). Berkeley, CA: New Riders Publishing.

Lynch, P. L. & Horton, S. (2002). Web style guide: Basic design principles for creating web sites (2nd ed.). New Haven: Yale University Press.

Williams, R. & Tollet, J. (2005). The non-designers web book (3rd ed.). Berkeley, CA: Peachpit Press.

Surviving daily life

Kanarek, L. (2000). 101 home office secrets (2nd ed.). Franklin Lakes, NJ: Career Press.

Morgenstern, J. (2004). Organizing from the inside out: The foolproof system for organizing your home, your office, and your life (2nd ed.). New York: Owl Books.

Inspiration

Peters, T. (2000). The brand you 50: Fifty ways to transform yourself from an “employee” into a brand that shouts distinction, commitment, and passion. New York: Knopf.

Peters, T. (2003). Re-imagine: Business excellence in a disruptive age. London: Dorling Kindersley.

______________________________________________________

Working Abroad
Nancy Ackles


nacklesgm@gmail.com


ackles@u.washington.edu  

Here are a few places to check when looking for opportunities:

· Fulbright Scholar (four months) and Fulbright Senior Specialist (two to six weeks)  

http://www.cies.org/us_scholars/ They have a booth here at TESOL.

· English Language Senior Fellow Program (looks for experience in teacher training)

http://elf.georgetown.edu/ They have a booth here at TESOL.

· Peace Corps
http://www.peacecorps.gov/
· Your faith community 

There are many opportunities for volunteers through national offices and through local area projects such as Walk with a Village or Adopt a People Group.  Some provide basic financial support and many make it possible for your local congregation or friends to provide financial support.

· TESOL’s job listings. 

I’ve seen some really interesting short-term projects recruiting through the TESOL list.

Take a small kit of resources with you.  I like to take:

· Write On – Cling On Sheets

Product number 24-391, manufactured by National Brand under license from Avery Dennison Office Products and distributed by Rediform Inc. in the United States, Dominion Blueline in Canada, and Blueline de Mexico in Mexico.  Rediform’s phone number is 1-800-444-8043. 

· SmartCards from Kagan Publishing (www.kaganonline.com)  

These pack a lot of information into a small space.  A few of my favorites are Thinking Questions; Think-Pair-Share; Think Trix; and Graphic Organizers. 

· A learner’s dictionary.  

Choose your favorite.  It’s amazing how many learners around the world have never heard that these resources exist.

· A scholarly article or two that your hosts might appreciate.  In some parts of the world, it is hard to get these.

· The Grammar Guide: Developing skills for academic success. Nancy Ackles (U Michigan Press).

Of course I take this one, because it makes a nice hostess gift from me.  It would probably be useful for you too because it is at a level that helps NNS teachers develop their own language skills and provides grammar explanations that are more linguistically sophisticated than the ones in most textbooks.  I use the poems in the readings section at the back for one hour lessons when needed.

· Look Who’s Talking: Strategies for developing group interaction. Mary Ann Christison and Sharon Bassano (Alta Book Center Publishers).

This comes with permission to photocopy for in-class use and is written for grade five through adults.  It has lots of small group discussion activities and is almost a course in how to run a conversation class. 

· Fluency through TPR Storytelling: Achieving real language acquisition in school.  Blaine Ray and Contee Seely ( Command Performance Language Institute).

I find that variations on TPR, TPR storytelling and hand TPR will work in almost any setting, no matter how limited the resources are.

· Live Action English.  Elizabeth Romijn and Contee Seely. (Command Performance Language Institute) 

This has several series of pictured actions to use with a class.  The actions won’t always fit your students’ life situations (folks in Yetebon never run to catch a bus because they don’t have bus service) but they will inspire you nonetheless in using TPR wherever you are.
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